
Exhibit C-1

1991 Tennessee TA
EUS Services Expenditures

by Type of Service

Design

Strategy and.

Planning

Implementation

Support and
Operations

43%

1991 Services Market = $95 million





Exhibit C-2

1991 EUS Services Market

Opportunity: Tennessee TA'

Industry

EUS Market

$ Millions Percent

Banking 4 4

Insurance 2 2

Discrete Manufacturing 28 29

Process Manufacturing 21 22

Distribution 18 19

State/Local 12 13

Telecommunications, etc. 8 8

Federal 3 3

Total 95 100

Note: Individual dollars and precents rounded, therefore,

may not equal total
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Exhibit C-3

Tennessee TA
EUS Services Growth Components,

1991-1994
CAGR

(Percent)

Budgeted

Services

Expected

LAN Growth

Total Growth

1991

1994
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Exhibit C-4

1991 EUS Services: Variances in

Growth Rate by Industry

Industry Group

Points Above or

Below Average
Growth Rate

Rankinn +5

Insurance -3

Discrete Manufacturing 0

Process Manufacturing +5

Wholesale/Retail Distribution -3

State/Local

(Including Education)

-5

Telecommunications,
Utilities and Transportation

+3

Federal -5
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Exhibit C-5

Application Focus: Tennessee TA

Word Processing

Other Office (1)

Spreadsheet

Industry-Specific

Other General

Business (2)

Accounting/HR

1 26
y jT jf jf

32

15

15

Other (3)p21 J27

Current

"12 Applications

m Planned

Applications

0 20 40 60 80 100

Percent of Respondents

Examples

(1) Electronic mail, graphics, data base

(2) Sales/marketing, decision support, forecasting

(3) 3270 emulation, branch support

Open-ended question coded
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Exhibit C-6

Vendors Supplying Services
in Tennessee TA

Other National Vendor (B)

IBM

Local Vendor (A)

Novell

Computerland

NCR/AT&T

DEC

0 10 20 30 40 50

Percent of Mentions
(Totals over 100% due to multiple

mentions)

A: See list in Exhibit C-7

B: Includes Apple, Entree, Andersen, Sears, Datapoint
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Exhibit C-7

Local Service Vendors:

Tennessee

"Small Firms"

Aand V

Dial Hand

Gateway 2000

Lanette

Redex

Systems Management

Thomas-Conrad
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Exhibit C-8

User Rating of Vendors'

Ability to Meet User Needs
(Tennessee TA)

IBM

AT&T/NCR

EDS

Andersen

JWP

DEC

Local Service Vendor

Computerland

Bull

7)

(A

3.8

3.7

3.6

3.6

3.4

3.3

3.2

3.1

3.1

Low

3 4 5

Rating High

Differences of 0.4 or less are not meaningful.
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Exhibit C-9

IBM Strengths and Weaknesses
(Tennesse TA)

Weakness Strength

9

9

0

Technical

Skills

Price

Industry

Knowledge

Reputation

Ease of Doing

Business

Size

0

I'

1=

A

18

50 40 30 20 10 0 0 10 20 30 40

Percent of Respondents

50

Open-ended questions coded
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Exhibit «-1

1991 MMHTA
EUS Services Expenditures

by Type of Service

Strategy and

Planning

1991 Services Market = $0nni!lion





Exhibit C-2

1991 EUS SERVICES MARKET OPPORTUNITY: TENNESSEE TA*

FUR Market

Industry .$ MiHiQrii

Banking $4 4

Insurance 2 2

UlSCrQxe manuTaciunng 28 29

Process Manufacturing 21 22

Distribution 18 19

State/Local 12 13

Telecommunications, etc. 8 8

Federal _J _3

TOTAL $95 100

Note: Individual dollars and percents rounded, therefore, may not

equal total

YNI16
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Exhibit ^-3

EUS Services Growth Components.
1991-1994

Budgeted d
Services ^////A

Expected

LAN Growth

Total Growth

9^

n 1991

^1^^ ^ 1994

CAGR
(Percent)

5 7

5o

0 100

$ Millions

200
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Exhibit C-4

1991 EUS SERVICES:

VARIANCES IN GROWTH RATE BY INDUSTRY

Points Above or Below
Industry Group Av^r^ge Growth Rat9

Banking +5

insurance "3

Discrete Manufacturing 0

Process Manufacturing +5

Wholesale/Retail ^
Distribution -3

State/Local
. ,

-5

(including Education)

Telecommunications,
Utilities and Transportation + 3

Federal -5

YNI16
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Exhibit ^-5

Application Focus:

%h Word Processing

V/ other Office (1)

Spreadsheet

L/ / Industry-Specific

/ n Other General
' ^ Business (2)

Account!ng/HR

^1 Other (3)

// -
'

-

^1
> >'>T

ry / f J / Bi

t3 Current

Applications

@ Planned

Applications

0 20 40 60 80 100

Percent of Respondents

Examples

(1) Electronic mail, graphics, data base

(2) Sales/marketing, decision support, forecasting

(3) 3270 emulation, branch support

Open-ended question coded
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Exhibit /^-6

Vendors Sui lying Services
^TA

Local Vendor (A)

Computerland

IBM

Other National Vendor (B)

7/

m
\—^ /r

0 20 40 60 80 100

^ Percent of Mentions

(Totals over 100% due to multiple

mentions

A: See list in Exhibit i-7 A-nJMjr^ ,

B: Includes Apple, htes^. Entree, nr^^ >^ j
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Exhibit C-7

LOCAL SERVICE VENDORS: TENNESSEE

"Small firms"

AandV

Dial Hand

Gateway 2000

Lanetto

Redex

Systems Management

Thomas-Conrad

YNiie
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Exhibit

User Rating of Vendors'
^

Ability to Meet User Needs ^

Local Service Vendor

IBM

DEC

EDS

Andersen

Bull

AT&T/NCR

Computerland

JWP
J

1

Low

3 4 5

Rating High

Differences of 0,4 or less are not meaningful.





Exhibit

IBM Strengths and Weaknesses

strengthWeakness

Technical

Skills

Price

Industry

Knowledge

Reputation

Ease of Doing

^ Business

Size

3

39 /r

50 40 30 20 10 0 0 10 20 30 40 50

Percent of Respondents

Open-ended questions coded
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Exhibit lt-1

1991 MMMTA
EUS Services Expenditures

by Type of Service

Strategy and

Planning

1991 Services Market = $^ million
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Exhibit 4f-3

EUS Services Growth Components,
1991-1994

CAGR
(Percent)

Budgeted k/

Services V/

Expected

LAN Growth

Total Growth

u 1991

u 1994

100

$ Millions

200

57
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Exhibit f<-5

Application Focus: IMawmflffTA

Word Processing ^
if I

Other Office (1)

'2.y Spreadsheet

if j
Industry-Specific

/ n Other General
' ^ Business (2)

11^ Accounting/HR

Other (3)

mm
7^

1.1

_< / r 1 r t

7\

:1 2-7

V"'iA If

( t / t ^
n

Current

Applications

SI Planned

Applications

20 40 60 80 100

Percent of Respondents

Examples

(1) Electronic mail, graphics, data base

(2) Sales/marketing, decision support, forecasting

(3) 3270 emulation, branch support

Open-ended question coded
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Exhibit A-6

Vendors Supplying Services
inJHMMIPTA

Local Vendor (A)

Computeriand

IBM

Other National Vendor (B)

0 20 40 60 80 100

^ Percent of Mentions

(Totals over 100% due to multiple

mentions

A: See list in Exhibit i-7 AnMrS^ /

B: Includes Apple. NsawH. Entree,^ rrri^^—

/
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Exhibit «-8

,.ser Rating of Vendors'

Ability to Meet User Heeds^
1Local Service Vendor

IBM

DEC

EDS

Andersen

Bull

AT&T/NCR

Computerland

JWP

Differences of 0.4 or less are not meaningful.
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Exhibit iR-9

IBM gths and Weaknesses

(Wi*^ TA)

Strength

Technical

Skills

Price

Industry /

Knowledge

Reputation V///^

"Z^^Z^j^ Business ^
Size

3s /r

»9

14*

50 40" 30 20 10 0 ^

Percent of ResporJents

10 20 30 40 50

r .en-ended queslions coded
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